20204 ($MRE) DEEZEFPBRET

ZRAZRBEHARES

B | 125y | S | BE

o

.(() DEZEFPERAST

>/ China Custgmer ServicggFestival
AR T L

N
Ly

f L " < f ’ . = o= . = - !
’ “II-‘; - : bt \\- 1*. 7 _L ‘ A _":.-HI.:‘;(‘ '\_\ \\ \' _\’-’/‘__,‘\1 ;“ '.-.--\:?_C:::. ’
. ¥ ".:.\ i o' -\}\ Q .’, 2 k\. b ‘ < :"n‘-" '\\ &:.‘_- = % f- : . .'&""'-.. —— T
PV QS A
W VA . B )
W e AN S *f = "%‘ﬁ’f:-=.. =
M= "'?Av “-—-M&" #E'M’"i“ =

1{ - L . _.f"\ s V X "‘—"-:‘_‘5'“—"
g 3 h e g . S 5. A ey
S N
e :'_'.:_\_ - ——

N\ e ] \
¢ A'\;‘,“-.;._:._ = [ e - :
=230 ! \\ '

..'..‘. "\\ , . ) 5 \\\..T_{\\\_\ y, \ N

4




5 X |
{(a0)) 718 (FRE) B AEIEHS
N ",5 CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

i i/ B B

INVHREZERA, BEEFZRA

> THRERAZERBREE

PO MERAEFBRRERANEAE
>PIREERAFZFERRERFBREANKE
PHENEFERZSFOTIVHNEEZERARE



Z 8 (PE) BEREENS
% (CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

IR g L

ERAERUVTIFIEFFENNTE. 2. BLEFHIANARRSFZTNBHEEEE, U
FALKLFERNLOBRERRE, BERAEGRL2R. FER. R BRNAERFLTEH. ERA=EEE
MBEERENMXMEEHNEN. BEERANMNGFER. EUVEARAERR. ERASELVRXRERRSF T HE.

ARITAREA SRR NERER, R ¢ W U BEAEIS Sl s
/N 2 Bl FrER B=E) EFRS
7RISR Tl PSS o IfERE: TYRGSRIRG. NG EEREIRLE. SHSmERE
o BURE: FENG BIZFEERETE). ALGEER XETE
— = = =
hASE: FEEE. BE. —k. F8E. FEFER ANKEZE o REV: RERE. B RATHEE. SANTHEUEE
— | ES o MESE RE BT O BT OF TRYE R HR FRE 06

=E&al: 0L ENIEEER

85-90%> (&90%) N=fE
A o AFRR: BATARER. HEAT. ANSES

ﬂ:ﬂ.li'—ﬁ EIIIZH& o RIBE: SSHcATEATR. MSRNTAEIARY, SEEESRESE
A§§§ o HAWE: HENBERNE. WAIRMAASERE. #lEL. Balye
£\ ¢ BWER: DWRESH. REAHET. &E=E

80-85% (&85%) A
80 LA /912% —




P
{(a0)) 718 (FRE) B AEIEHS

AR EFES DT srsereesssrMEssst. SERANSRRENE
SEEMBE364%R, EREPNEESATE58M1158%, SERA249%R, HIIEEEA315196%
BESE. 5. BE. BE. B5. BERBS144051, EFBPOL12.0%EE

¥litiiRig, 5.10%  BPO, 12.00%

k3, 5.30%

= o,
IS%E, 5.50% {RE2, 8.90%

iB(=, 5.80%
AERSS, 8.80%

BHEXMii%HE, 6.10%

s
BE, 6.30% Hi&k, 8.20%

{R17, 6.50%
HExM, 7.50%

HEXMERY, 6.70%
Sk, 7.30%

T ES SR



(9 TE=EFEBST 8 (hE) B EENN
k— China Customer Service Festival =7/ CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

X 1o} i
X I # & 53 1 R HEE20.2%BRE, £F519.1%, £it515.8%, £hN13.4%, HEREh11.2%, fHibd10.5%,

F1659.8%

%4t 9.8%
5 &5, 20.2%

fgdt, 10.5%

7%, 19.1%
fhra, 11.2%

e, 13.4%

#1t, 15.8%

cRIEEF S H



—
((9 hEEFPRET R (hE) EREENS
k— China Customer Service Festival =7/ CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

EANRFRETDTH gy ma002%, %709%

Fi8: 18-25%5837%, 26-30%518534%, 31-35%5522%, 36-40%156%, 405l 2%

5, 29.2%

36~40%, 40514 L,
6% 2%

31~35%, 18~25%,
22% 37%
%z, 70.8%
26~30%,
34%

c BN ESFTTH CERBRBEDH



[

=

o
.(() hEEFRST | (@) 8ChE)EAEEITS
~ China Customer Service Festival = (CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

MREFHEEISHE
R BIR (FEANS3) 556.7%, EiR (FHSS) 520.7%, SIEARNG12.6%, BREEARG10%
2H: KEEFG49%, XEFFGH28%, SH/HRE/FRG22%, Mtk ESL1%
fERLAL,
BREEAR, 1%

=H/HRE/H
EEAR, B, 22%
12.6% KEEH,
49%
=R (EA
yrs3)
=R (R 56.7%
yrs3)
20.7%
KEFEL
28%

cRUBESSH 2 HESTH



ERAZEREN

ERAEZEGREEEER/DRL.273, ER/E

BEFHIFE, 8L ANME
XFLEAl SALELBIAR]

T {ER]

89.0

X At il |

88.4

SRS BB RIF I AT
ARIEIRIRE R T it

BLER

AN TIFEREMESD
RTXRETEXER

#h B 15 7

86.0

AR 5
L@ NSTE VAR faeli =] U

KEH!

85

.2

E A FEHEE—R
KX RIS

seit 3@

SEE M
ZEﬂ g EEWE

@2 H

W
i
2

%}§k

i

it B

A

XITEH

>

%E&'lg
§mh»

I.Fl

B s
Vehs iy

S
HE

< 1% Dae 10 AR
i o 3 || xe

bog

anananananan

89.0

86.8

ABRX:
— TS, FFERS
BB, TR

86.0

83.6

KREE]

=l
A
HRERX

sef )
a8
v ’“gﬁff,\ =

7
e
&

78.0

it &l

=
N
0‘6
ﬂﬁ
¢®

(E3-ECE

BRI EE
i )= A BV R R
AR BB RN

XARSG. EEFEEE
RIR TR

AL ESIK
XENRFIAZ NEEES

BE0ER, FIRAMATSE
TEREX, ORED

{(a0)) 718 (FRE) B AEIEHS



@ b [E = FHR 7S

uuuuuuuuuuuuuuuuuuuuuuuuuuuuu

P
(@) A 18 (hE) EREENS

T E=EEAHETE

WERE., R1T. 2HESHNERAE=R

BEEM. ExF. #lEW. WRRE. BEEXNEH. KB FEENERALKRER; BPO, AEFTUE=ERRKE
Eﬁ@ﬁﬁ%ﬁ@%ﬁ,%mm%%%&mfﬁﬁnxﬁ%%:%Eﬁh\ﬁ%ﬁksﬁﬁﬁﬁ

i

mKr EHBEM Fx PE 2oH HBER FiT HiEw gg

k>
rﬁ
i

£ 1R &




Wik ERIE AT 5

-

]

R, it EPHXERALRER;

=x=

i i

uuuuuuuuuuuuuuuuuuuuuuuuuuuuu

X B &= Ik A B == 15

M. $EitKEERRIK,;

At XEREEER, THHSEREN=2NFrTo3E: BLOEER. FMERN. R ExE

ittt 80.4

et 84.4

EititlX 86.6

FitiuX 90.0

ferhitiX 86.4

SR 87.8

& SEEaittX 83.2

P
(@) A 18 (hE) EREENS



{(a0)) 718 (FRE) B AEIEHS

CAIBO (CHINA) CUSTOMEI

WA KEHE1T 55

e ABJIEA 3000 3000- | 5000- 8000- 10000- 15000- ..
TUMIN e T 4999 7999 9999 14999 19999 2PMAE

RIS 5025 | 9.8% @ 63.0% 21.0%: 3.1%  24% | 0.6% 0.1%

NHIRS 4428 :194% 539% 205% 44% : 1.5%  0.2% 0.1%

EtE 4810  34% 69.7% 166% 28% 69% @ 00% = 0.7%
30005TA T 3000-49995t  5000-79995t  8000-99995% 175-149995¢ 1.55LL 7T =y A . ) 0 o o o
A £0.8% .- Ns fe iy S 5064 15.6% 454% 359% 16% 10% @ 00% = 0.6%
MITRE | 4136 131.6% 50.0% 10.1% 00% 0.0% @ 83% = 0.0%

RCITON . 7"3000- ¢ 5000- : 8000- : 10000- : 15000- .

BIE/MIA g 3000LAF: 999 | 7999 | 9999 i 14999 | 19999  2PMAE 7 7215 | 8.6% | 337% 267% 114% 143%  36% | 1.8%
L, 5653 16.8% | 50.1% § 232% i 32% | 38% i 14% : 13% e 5261  44%  522% 37.6% 30%  20% 05% & 03%
7R 5047 | 159% : 540% : 251% | 28% i 19% | 03% i 00% BEHE | 3686 406% 532% 56% 03% 01% @ 00% = 0.1%

""" BP 4727 219% 523% 17.6% 40% @ 2.79 89 89
tech 4753 163% | 504% i 265% | 34% i 21% i 08% i 05% 2 O S 2 B
EEMIRE | 6230 123% 440% 283% 62%  53% @ 22% @ 17%

1 5311 | 126% | 461% | 257% | 82% i 57% | 11% i 06%
-------- BB 5819 119% 405% 303% 96% 64% 07% & 07%

2[4 4085 | 277% 603% i 92% : 11% i 08% : 03% i 05%
e 5798  52%  427% 391% 73% 48% 08% = 0.0%
ile 3375 © 325% ; 61.0% : 58% : 05% : 03% : 00% : 00% S 10485 | 43% @ 157% 1229% 22.9% 17.1% @ 7.1% | 10.0%

il 4467 17.8% i 55.5% i 21.5% 3.6% 1.2% 0.0% 0.4% BEXNERE | 5141 1 6.1%  525% :351% 51%  08% @ 0.5% 0.0%




(() hE= RS T

uuuuuuuuuuuuuuuuuuuuuuuuuuuuu

2N
{(a0)) 718 (FRE) B AEIEHS
N m;‘ CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

EREEEHETE
18-25ZMIERAEF13

36-40% . 31-355EMRALK=R, 405 LA LHNER;
26-30F = RBEBEMN, THHBEREN=2NFr-HUDIINE: HKEREK. K. BREEHE,

86.4 85.4 85.2
18-25% 31-35% 407 LA E
HRSZFT A =iz PO+Amk

26-30: 36-40:
RN IRREPY



P
() 718 (hE) EAEEHNE

SEERATZEERAEER

BSRTIT=EEHNAABE, NENEEEELEZRFREHNESFAIK, BHERI=ZERTBRETRLHER
T85.2%, ¥WMHBERBPEN=ZNITFo-WoBE: FHMEHN. REXREKE. REEE

EnlERIENHITHE

LYOo9V9OV9@ 852

A A A A A A KK,




QE . i - r:. @ HF - *.—.-; O rEEREET | (@) 1M EEEr TR
=] fm 18 17 15
EEECENEZERAE =R

RENERALKRER,
EBEXENERAZERER, FOAFAZEREN=ZFI2HLINE: BOEER. FHMEF. XHLHE

EiEEs ZN BIERE



G,
(o PE=FERST § F 8 (hE) BRSNS
b— China Customer Service Festival 7/ CAIBO CHINA) CUSTOMER MANAGEMENT AGENCY

FhERBEHNHITE

RETHHNERAEER

REFARERALLRER, 8F/PE/HREBRABNZR,
MEIRMUENERAZFEBREZMR, TSI EZHEN=ZMTFs»TLIE: BEEEE. ABRXE. LEKRER

006
LT

e
hob

=HR/PE/R: 85.0 KEER 85.6 KFHE 854 ERIL 8238



P
{(a0)) 718 (FRE) B AEIEHS

AR6NTBERIFMERAE=ZR

BRS-1I0FANERALR=RE, IJRT1-3FA. 10FLLERAY =R
BR6NMB-1FAR, 3-5FANERAZFERER, TNASEHEN=ZNIFIRSIE: R R, RERK, REEHE

ARERBENHETE

A6 AR
I

B4 5-10FA

| BR6/MB-15FR
B3-55EH

Ec1-3ERH
SIS 10£ELA E




—
((9 hEEPERST | (@) A EChE) BERSENS
k— China Customer Service Festival ) CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

5 =R BT B
EREEARE=1A

REARMREZER, ZER(FH)BY=E,
ER(FN)ZERER, TWNHIEHREN=ZINIToUoHNE: FMHEN. XULFHE. RILLRE

EEAR 87.8

HHEgEAR 87.0




{(a0)) 718 (FRE) B AEIEHS
N %/ CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

=R ER

E%ﬂ:%ﬂﬁA%ﬁHﬂ EI’}] A ? (EEIEHB9.05 L k)

REERY
%E N > RNRESEEEME

i;:l: >RANATRER LRSI B S5
i3 )
IEI"]E’J >RANBEOSTHAIULRRE, NBRRUXIEMEATHE, R2ESB FRMIK
$
“ >RIANABRMEBRERE, ARERR
A . T P . N :
IL\?‘§ >RANBRIEEOLERE, RTESEESHEE

> HERANF, BRNARESIRANAE



=R ER

Tt AS
S

E%ﬂ:%ﬂﬁA%}E'ﬁ EI’}] A ? (EEIEHB9.05 L k)

> REBBERFHNDANE (BB, B, BEEF)  KBEWXHER
>EBEBEQLINEBEAENARKXRE, MBEFEAXRBLEIEFEERS
>BRTEFHRMUN, RREELCIFNIMERIE,

>EEBENENERASHEEEETNIFIBINERE, £ F+ 68
>ENERASHEENESTFREMANE, BHEXNERASRE S

] fif}

BARENESSHE B

AV E
il

> REHEBRENERARFMMGARE
>RNAEXFDE NI, BAIBFELS. BT, F@l. BE
>ERBELAANEEFNEMDERE, TA
>EMLFIATHREIEENEERBR.

, EREXNEFAFH

{ F 8 (hE) BRSNS
S/ cAlio I CUsTOMIR NANAGENENT AGENCY



{(a0)) 718 (FRE) B AEIEHS
N %/ CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

7 N = 1@ B ==

=] 'LJ:%HEAEI:E ’|/IL, E’fj A % (EEIBHB5. 25U T)

ﬁﬁﬂg > TEEEE NN, RS RAMEL.
NN > BERAEBEMREN, RENBRAE.
=
’Iﬁg% > BAHBRA NG ST

> BIEREBESHEN, ReEREOCHE.

= > RAMBRENIENFHERNERFBE

Eﬁﬂm j& >EAAMARAMBASE, SHUEERIEMHAK, 2FCELS
>RRBREC—FROSMBRARER REER, BfFEREHEK
PEANADATNERNHEBEREERERREBANTESES TELE,
> ABEFHEN S EREATAANERRENZRAS RO U



{(a0)) 718 (FRE) B AEIEHS
N %/ CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

7 N = 1@ B ==

'LJ: HEA*E ’l/l.: E/J A % (ZEISH85. 25U TF)

K—I;le >»BRINAERIHESNMILEDX
r—jjjt >ENREEZEFENDBRA, FEHRFILL., KE, BR. ERFED

>ERINSEAHSEANBR LN D

> BJZNASEBRRIEEEATHNAFAZ S E, RETENERFGE

RWEE > ATBRERANABRREHE—EBHNRUVRRETY, SEENEAERAZHREHH EK
EBE INERYES
R s BRI SO AR ARNELSHE, RABHECNTERESEESM,

>RENMAELRIREALERENZTE.

> ATHRLERRERARL, BERTZREBUERAKDER, SEBEDS X T H D,
RI*W > NEEEREEEAENRT (KRE) X2, NIAEFEEe50 0 ATEASH, BIE=FE5AE

e
S EENENLE

> BB TEHRIKSF AR R



VTl SR E%. RBRIT. 2EXERSHNERAE=ZR
Vit PERIBXEOZRAE =G

VER: 18-25ZHNERAEZEZRE

Vit BEERALMZEERAE=R

VIEE . CREBHNERAE=EZ®R

VEZER: KETRNERAEEZRE

VER: RN BEARNFERAEER

ik EIREEARE=ZR



(o PE=FERST ‘; F 8 (hE) EFSENS
b— China Customer Service Festival 7/ CAIBO CHINA) CUSTOMER MANAGEMENT AGENCY

RAEZERBRENRIEE

e2Rs5, ERhULMiE, EINTTIELARE, EE S

BERA=EBRHNEER T TARR, @8 7THSNEATE, xRKESDST, mlsEs0
%, REFBARFHATIRIEM AN ER, BEEITWHOSEDAARE. eUF. THee
ek, EFAFOERWRINMESIEA, ERWERFD, SFEANEIR, 1HHESIE
FIARIFDARTROAT, (BPONEERE, LRTEROFEBULRE.



( rEEFEST | (@) 180REEREENN
b— China Customer Service Festival S ",,! CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

IR FERREINNIEE

CHERENAIRILAL

BEFESFOMEBEESNIEAENL, FaRR, ARTHE—ESH. AITH
Rl RIAR, BBRAREE. BEfttniE. R, 5%F, SRIAEHERER
tr, B FEFHEF ERRF RS HE, BEIR T AMER, SLILER.



(¢ PE=EFEST | (@) 78R SPEE
b— China Customer Service Festival S ",,! CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

IR FERREINNIEE

BEFESFOMBERTSMAZT ZBERASBRINAESEM, BV SRTFEIRK
SHLEl, SR TEET. RlbcRE, WERTHENSEN, TESMEES
ERTRINSS5E, SRIVISAmEXNRNEFELRIFRE



( rEEFEST | (@) 180REEREENN
b— China Customer Service Festival S ",,! CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

RAEZERBRENRIEE

CWNERTHTHEF

TN, FrtisEcFYTESE. migFmEisas, ERHRITHIm =S
oth, GEERHRREN, WRRAGFHRFIOKEY, RERTEE BETR
THRIEKAMcESIMIEEREREE, TFERMR. Ali—S. FR. BBANES.



( rEEFEST | (@) 180REEREENN
b— China Customer Service Festival S ",,! CAIBO (CHINA) CUSTOMER MANAGEMENT AGENCY

IR FERREINNIEE

¢RBERASZELS

FEREWN, BURTIRSER, EAESEERNEGSRTIRAFRZFIE—R
ATRAIASR, BURINR T2 58nEHEAR, SERTIBVEREF AR, 5
SRTENZFNEANEARARTEESTIRSITA, BLARTATHITEIN
(BN,



uuuuuuuuuuuuuuuuuuuuuuuuuuuu

HEHSHNAEAR, AMIYEMXACEESAHETEE, &I
EHEETHFEREMEFFERBADEFTRANRRE, E=EZA65.
TIEFENTZTWNEREAZTERXBERAZZHITEAANNDH, 50
ENEFAENMHHD, BEXAFTFUWEHAR.




{ F 8 (hE) BRSNS
S/ cAlio I CUsTOMIR NANAGENENT AGENCY

VERAMERE KN VEPMEBEARS ViREREEIE

http://www.ccinchina.com




